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ABOUT
TOURISMAG >

Travel Magazine

Founded in 2005, Tourismag.com

has been a trusted platform for Your Premier

high-quality content and relevant

insights in the world of travel and sou rce for
tourism. Over the years, we have T I
rave

making us a go-to source for Excel Ience

tourism professionals and S‘ 2005
ince

enthusiasts alike.

built a solid reputation by focusing

on precision, depth, and credibility,
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ABOUT TOURISMAG

OUR CORE

VALUES

AT TOURISMAG

WE PRIDE OUR SELVES ON :

Quality of Content

Every article and feature we publish
is carefully crafted to provide readers
with in-depth knowledge and the
latest trends in travel, ensuring that
our content is both engaging and

informative.

Partner Showcase

We place our partners front and
center, ensuring they receive
premium exposure within our
content and news updates.

TOURISMAG.COM

Optimized Visibility
Tourismag.com is fully optimized for
search engines, making our content
highly visible in Google News and
other news platforms. This guarantees
maximum reach for our partners and
clients.

Comprehensive Coverage
e Destination Guides
e Travel Trends

Hospitality Insights

Sustainable Tourism

Technology in Tourism
e Luxury Travel and Experience



KEY FIGURES
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WHO ARE OU

The global tourism market is
expected to grow at a CAGR of
3.7% between 2023 and 2032,
reaching a value of $12.3 trillion
by 2032. This growth is fueled by
increasing travel demand and
innovations in digital tourism

marketing.

Sources :
Custom Market Insights
Global Market Insights Inc.

TOURISMAG.COM

High-End Travelers

These are affluent individuals looking
for exclusive travel experiences, luxury
accommodations, and curated
itineraries. They are particularly drawn
to unique and outstanding offers that
cater to their desire for adventure,

privacy, or sustainable luxury.

Tourism Professionals

This includes hoteliers, travel agency
managers, tourism boards, airlines,
cruise lines, Event Planners and MICE
and other hospitality suppliers. They
visit Tourismag.com to stay updated on
industry trends, marketing strategies,
and the latest innovations in hospitality

and tourism management.

Innovators and Trend-Seekers
Individuals or company managers
seeking the latest trends in tourism,
including digital transformation,
sustainability, and cutting-edge travel
technologies. These include
consultants, marketing experts, and
influencers who are looking for insights

into the future of tourism,
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https://www.custommarketinsights.com/report/tourism-market/
https://www.gminsights.com/industry-analysis/online-travel-market
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TOURISMAG.COM

AUDIENCE
INSIGHTS

tourismag.com traffic is based on
landings pages from search engines

* 68% Organic Traffic: Strong presence in
search engines drives cost-free,
sustainable visitors.

e Trusted Source: High-ranking content
boosts credibility and user trust.

e |Industry Leader: Expertise in destination
marketing with a dedicated audience.

* Premium Visibility: Partners and
advertisers benefit from high-quality
exposure.

e Consistent Growth: Steady increase in
traffic, especially during key travel
periods.
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PACKS & OFFERS
"Our content is fully

TOU RISMA optimized for mobile,
ensuring seamless, fast,
EXCLUSIVE and user-friendly

experiences across all

N I EN I devices."
Tourismag UX-Ul Manager

Native Video Reportage

Offer engaging audio content featuring
industry leaders, destination highlights,

Bring your brand to life through immersive
video storytelling. Highlight your unique

and expert insights. They are tailored to offerings with high-quality visual content mgme“

unveils plans to
captivate an audience interested in that resonates with our audience's desire for \GimmmaJ
authentic stories and expert advice. authenticity and exclusivity.

Folowws £ @ © TOURISMAG P

stunning resorts,

n
i
i
H
8
2
a "
3
3
2
g
2
:
§
2

RAFFLES DUBAI
ANNOUNGES UNMISSABLE
EID ALADHA...

Exclusive Symmer Offor
for GCC Travelers at...

The Ultimate Escape
Awaits at Four Seasons... @

tourismag com
EMBARK ON AN

LMPORS EFTABLE )
GETAWAY WITH

| Exclusive Summar Offers
at Al Jadaf ROLANG...

Gateway Gems

. _— : Experi_ence
Sponsored Articles *"*:,}‘.::r;"“
| Watgching.. £
e Ad%m:‘ure ..S ~

Waldorf

Position your brand as a thought leader By,

Platte fsland
4

Exclusive Deals & Offers

Feature your special promotions—hotel

with expertly crafted articles seamlessly packages, restaurant menus, or agency

integrated into our editorial content,

offers, ensuring maximum visibility
providing value and relevance to our among discerning travelers seeking good
readers. deals
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PACKS & OFFERS
TOU RISMAG “Our native content
subtly showcases your
brand, smartly guiding
SPEC users towards the call-
< :ONTE N Tourismag Editor In Chief

to-action.”

tourismag com

Travel & Hospitality Insights

) ) X Highlight exclusive, once-in-a-lifetime
Promote your expertise by sharing practical

experiences designed to captivate luxury

Setting the Pace for
the Industry

advice and tips related to travel, hospitality, )
travelers and adventurers alike. Perfect for

or sustainable practices. This content positions

. . promoting tailored tours, bespoke events, or
your brand as a trusted advisor in the

: cultural immersions.
industry.

RISMAG News Gestinations Experiences speciol offers Interests Guide Nextwave Tech

Facilitez vos risorvations;‘o stez votre activité touristique

Y L
_

e i AT UNESCO HERITAGE

INSPIRING LEADERS

Native Ads/Newsletters % “Chmpions
& “Dialogue:...

Deliver your message directly to our

Cultural Spotlights

Showecase the richness of your destination

audience through seamlessly integrated ads or service with articles and stories focusing

and targeted newsletters, ensuring optimal on cultural heritage, local traditions, and

engagement and brand recall. unique regional offerings.
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At Tourismag, we believe
in crafting stories that
inspire journeys, connect
cultures, and drive
sustainable growth in
tourism.




AT TOURISMAG, WE ARE DEEPLY COMMITTED TO
CORPORATE SOCIAL RESPONSIBILITY (CSR)

BY PROMOTING SUSTAINABLE TOURISM AND
SUPPORTING ECO-FRIENDLY INITIATIVES. WE PARTNER
WITH BRANDS THAT SHARE A VISION OF RESPONSIBLE
TRAVEL, ENSURING THAT OUR CONTENT ALIGNS WITH
PRACTICES THAT PROTECT THE ENVIRONMENT AND
LOCAL COMMUNITIES. OUR PLATFORM EMPHASIZES
ETHICAL TOURISM CHOICES, HELPING BUSINESSES AND
TRAVELERS ALIKE CONTRIBUTE POSITIVELY TO THE
WORLD. WE STRIVE FOR A FUTURE WHERE TRAVEL IS
BOTH ENRICHING AND SUSTAINABLE.

+1.5 M VISITS RN







WORLD
TRAVEL
INSIGHTS
& TRENDS
2024

Tourismag.com's traffic is primarily
driven by landing pages from search
engines, it highlights the importance
of search engine optimization (SEQO) to
ensure consistent visibility and
engagement.

Luxury Travel Boom: Millennials and DIGITAL

affluent travelers are driving demand Mobile bookings dominate online travel
transactions.

for premium experiences.
. . Al-driven personalization boosts customer
Sleep Tourism: Hotels offering sleep- P

engagement.

enhancing environments are i )
TikTok and Instagram are major travel

trending. inspiration platforms.

Alternative Destinations: Hospitality Trends:

Underrated cities like Vilnius and e Automation vs. Human Touch: Balance
Bucharest are rising in popularity. efficiency with personalized setrvice.
Sustainable Travel: Travelers prioritize eco- e Authentic Culinary Experiences: Focus
friendly destinations and practices. on local gastronomy.

e Immersive Technologies: Use VR and

AR for engaging guest experiences.

Tips for Marketers:
Leverage data for personalized offers.
Emphasize sustainability in messaging.
Train teams to integrate new tech seamlessly.
Stay updated on social media trends to adapt campaigns effectively.
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CONTACT

Our contributors include industry experts, renowned leaders, and

visionary CEOs who share their expertise and stories, ensuring high-
value insights for our audience. Esteemed figures and global brands
have placed their confidence in Tourismag, making it a beacon of

excellence in the tourism industry.

Let's inspire, engage, and

grow together!

TOURISMAG

N

+216 98 202 554

Tourismag.com

com@tourismag.com



